
Product Image Standard
Secondary Images
Secondary images, serve the purpose of 
furnishing extra details about the 
product, assisting consumers in making 
informed purchasing decisions.
These images may not always showcase 
the product or its packaging directly.



1 Chocolate Bar

IMAGE TYPE – L2 
Nutritional Label
• Nutritional Label is a portion of the full 

flat layout, specifically identifying the 
regulated information related to a 
product’s nutritional composition

• Given the nature of the content, this 
image type only applies to 
consumable food products

• Regulated Nutritional label must follow 
local regulations

• Background colours may be used



1 Chocolate Bar

IMAGE TYPE – T 
Content/Texture: 
• The ‘content/texture’ image type 

shows images that depict the 
content or texture of a product

• The image should be designed in 
such a way that the texture can 
be experienced by the end user, 
e.g., creme, or lipstick

IMAGE TYPE – L4 
Ingredients:
• The Ingredients image is a list 

of ingredients printed on the 
packaging

• It may be separated by 
language in multiple areas on 
the product and should be 
identified with the language 
expressed in the metadata 
associated and the appropriate 
position for GTIN based naming



2 Breakfast Cereal

IMAGE TYPE – L8 
Preparation Instructions
• The Preparation Instructions would 

be used to provide information to a 
consumer related to a product’s 
recommended preparation steps 
(for example, food preparation)

• This image can contain visuals or 
text or both and is meant to 
support consumer purchasing 
decisions or understand how the 
product is intended to be prepared



2 Breakfast Cereal

IMAGE TYPE – L5 
Nutritional/Ingredients Combined
Where regulations permit the combination of 
nutrition and ingredients, the Nutrition/Ingredients 
Combined image type will be used

IMAGE TYPE – Q
Size Comparison
This image type 
makes it clear that 
the actual size of the 
product, e.g., via a 
schematic 
representation of a 
person or well-
known object in the 
background



3 Laundry Detergent

IMAGE TYPE – F
Detail/Technology
• This image type represents a specific 

product feature or characteristic
• It is used to highlight a specific detail 

of an item

IMAGE TYPE – N
Application
• The ‘Application’ 

image type is used to 
depict how the 
product itself is used. 
The image will include 
the product in use

• The image is intended 
to transmit practical 
information on the 
application of the 
product to potential 
consumers



3 Laundry Detergent

IMAGE TYPE – L7 
Certification Seals/Claims
The certification seal or claim image (one or 
many) would be used to specifically identify the 
information related to a product’s certifications, 
claims or seals (regulatory, marketing, etc.) 
showing the logo of the certification body, that 
appears on any level of a product’s hierarchy 
(case, inner, each)

IMAGE TYPE – M 
Montage/Composition:
A Montage (composite) image is a 
composition of distinct elements 
included in the packaging. These are 
images of all the components of the 
product and should only contain contents 
of the packaging that are included when 
selling the product. This image gives 
additional information regarding the 
components of the product to help 
consumers in their purchasing decisions



4 Toothpaste 

IMAGE TYPE – S 
Sidekick Images
• This image type is used to 

inform customers of the 
benefits of a product/
short storyteller

• A supplementary image or 
graphic, generally used to 
support the Primary image or 
the Mobile Ready Hero image

• It can be created as a single 
image or be a sequence of 
multiple images to best help 
customers make decisions for 
their online transactions

IMAGE TYPE – L11
Drug Fact Label
• This image type is a visual 

representation of the drug 
fact panel of the product

• A drug fact label usually 
contains such items as active 
ingredients, uses, warnings, 
purpose, directions, etc



4 Toothpaste 

IMAGE TYPE – R
Ambience/Mood
• The ‘ambience/mood’ image type shows 

images used as ‘mood images’
• They are primarily used to communicate 

a lifestyle, or other emotional reactions, 
to potential consumers

• It is optional to include the product itself



5 Pet Food

IMAGE TYPE – L12
Supplement Fact 
Label
• This image type is 

a visual 
representation of 
the product label 
containing 
information 
related to the 
supplement or 
nutrient product

• The supplement 
facts label 
provides the 
active/nutritional 
ingredients used 
in the formula 
along with dosage 
recommendations 
for dietary 
supplements



5 Pet Food

IMAGE TYPE – L9
Pet Food Feeding Instructions/
Ingredients
• The feeding recommendations 

would identify suggested quantities 
and frequency of feeding based on 
age and weight

• The Ingredients or guaranteed 
analysis image is a list of 
ingredients or breakdown of 
composition printed on the 
packaging supplements



6 Meat Box

IMAGE TYPE – L10
Safe Handling Instructions
• This image type identifies Safe Handling 

Instructions printed in the packaging
• This information would appear somewhere on 

any hierarchy level of the product packaging 
or a sheet that may accompany the product



7 Light Bulb

IMAGE TYPE – L13
Lighting Fact Label
• This image type is a visual 

representation of the product label 
containing information related to the 
light characteristics of the product

• The lighting facts label makes it easy 
to compare bulb characteristics such 
as brightness, colour, life, and 
estimated operating cost for the year
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